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The National Association of Minority 

Automobile Dealers (NAMAD) 2011 

Annual Membership Meeting is July 

21 – 23, 2011 at THEhotel at 

Mandalay Bay in Las Vegas, NV.  

You can register at namad.org.  For 

more information, contact NAMAD 

at 301.306.1614. 

 

Chrysler Group LLC and Performance 
Incorporated partnered with the Chrysler 
Minority Dealers Association (CMDA) last 
year to form the CMDA 20 Group.   

The CMDA 20 Group held its 3rd meeting 
May 22nd & 23rd in Indianapolis, IN.   

The next meeting dates are: 

 October 2011 - Miami, FL   

 January 2012 – Houston, TX 

This exclusive opportunity is for CMDA 
dealers only.  To join the CMDA, please 
return the completed Chrysler Minority 
Dealers Association (CMDA) Consent Form 
located on the last page of this newsletter.  
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Diversity Dealer  Sales (MTD) 
1.   Spring CJD (Spring, TX) 186 
2.   Greenway CJD (Orlando, FL) 183 
3.   Performance CJD (La Vista, NE) 153 
4.   Ancira CJD (San Antonio, TX) 133 
5.   Landers CJD (Bossier City, LA) 132 
6    Mission CJD (San Antonio , TX) 122 
7.   Olathe DCJ (Olathe, KS) 121 
8.   Acadiana DCJ (Lafayette, LA) 114 
9    Stevens Creek CJD  (San Jose, CA) 111 
10. Galeana’s Van Dyke Dodge (Warren, MI) 110 

Diversity Dealer  Sales (YTD) 
1.   Spring CJD (Spring, TX) 729 
2.   Greenway CJD (Orlando, FL) 635 
3.   Performance CJD (La Vista, NE) 558 
4.   Ancira CJD (San Antonio, TX) 477 
5.   Landers CJD (Bossier City, LA) 477 
6.   Olathe DCJ (Olathe, KS) 415 
7    Landers McLarty DCJ (Huntsville, AL) 407 
8.   Galeana CJD (Fort Myers, FL)) 396 
9.   Acadiana DCJ ) (Lafayette, LA) 394 
10. Galeana’s Van Dyke Dodge (Warren, MI) 394 
11. Tyson Mtr. Corp (Shorewood, IL) 394 
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Diversity Dealer  Sales (MTD) 
1.   Gulfgate DCJ (Houston, TX) 103 
2.   DCJ of McKinney City (McKinney, TX) 94 
3.   Superstition Springs CJD (Mesa, AZ) 53 
4.   Stone Mountain CJD (Stone Mountain, GA) 13 
  

Diversity Dealer  Sales (YTD) 
1.   Gulfgate DCJ (Houston, TX) 361 
2.   DCJ of McKinney City (McKinney, TX) 312 
3.   Superstition Springs CJD (Mesa, AZ) 213 
4.   Stone Mountain CJD (Stone Mountain, GA) 73 
  

April 2011 



May 13, 2011 

C hrysler Group News Update is published by Chrysler Group Communi-
cations to highlight company and industry news. It includes third-party 

news sources that do not reflect Chrysler Group views or policies.  

  

Jeep® Wrangler stands the test of time 

The Portland Tribune says 
retro auto styles are very 
popular, but the Jeep® Wran-
gler prompts the obvious 
question — why buy an imita-
tion icon when you can own 
the real thing? 

Many brands have returned 
to their roots to inspire new 
vehicles, but the Wrangler is 
not a new version of an old 
car, the story said. It is a di-
rect descendent of the origi-
nal WWII Jeep 4x4s. 

TorqueNews.com said the 
strategy for 2011 combines 
legendary capability with an 
all-new interior that delivers 
rich styling with significantly 
upgraded materials, occupant 
comfort and utility. 

“For over 70 years the 
Jeep has been an icon for 
rugged capability,” Tor-
queNews.com said. “During 
that time it evolved from a 
butt-busting, no frills military 

vehicle to a modern 4-
wheeler.” 

Jeep brand CEO Mike 
Manley said the iconic Jeep 
Wrangler keeps getting better 
and boasts an all-new interior 
w h i l e  r e t a i n i n g  i t s 
“unmatched, legendary capa-
bility,” TorqueNews.com re-
ported. 

The Portland Tribune re-
view said the Wrangler was a 
“blast” to drive around town, 
even though it was designed 
more for serious trail work 
than day-to-day city driving. 

The Wrangler excelled at a 
recent off-road competition, 
the Portland Tribune said. 
The vehicle “easily handled 
the most severe of the two 
courses set up for the head-
to-head test against off-road 
vehicles, boldly going where 
few of its competitors would 
even venture,” the review 
explained. 

Mopar® offers 

custom grilles 

Mopar
®
, Chrysler Group’s 

service, parts and customer-
care brand, is offering a line of 
eight different grilles for the 
new 2011 Chrysler 300, Road 
& Track reported.  

Regardless of your selection, 
each insert has been designed 
to install with a factory-like fin-
ish, easily install within the orig-
inal grille surround, and carry a 
3-year/36,000-mile warranty, 
provided they’re bought in com-
bination with the purchase of a 
new 300, Automobile added. 

All of Mopar’s custom grilles 
are inserts and easily fit within 
the original grille-surround with 
no modifications required,  
Road & Track said. Mopar will 
also offer six new customized 
wheel packages for the Chrys-
ler 300, Road & Track said. 

“By itself, the Chrysler 300 
makes a statement,” said Pietro 
Gorlier, President and CEO of 
Mopar, according to Road & 
Track. “Our grilles and wheels 
provide exclamation points. 
And unlike other aftermarket 
offerings, our grilles are specifi-
cally tested for aero, cooling 
and thermal, and our wheels 
are specifically designed and 
tested for durability and im-
pact.”  



 

Attitude, innovation are standard on Charger 
T h e  D o d g e 

Charger is “loaded 
with attitude and 
innovation” and is 
“thoroughly competi-
tive” according to 
recent reviews. 

Automedia.com 
quoted Dodge CEO 
Ralph Gilles saying 
the Charger provides “iconic 
styling, benchmark perfor-
mance, precision handling, the 
latest technology and high-
quality materials” and is 
“loaded with attitude and inno-
vation." 

A Consumer Reports blog 
said the first impressions are 
that the “transformed” Charger 
is now a “thoroughly competi-
tive sedan,” although the maga-
zine has not finished testing 
yet. 

According to Dodge, the 
Charger’s chassis was de-
signed and engineered to take 
on the best large sedans, in-
cluding those from Mercedes-
Benz, BMW and Lexus, Auto-
media.com reported. 

Consumer Reports says the 
base Pentastar V-6 engine is 
good enough that many buyers 

won’t feel the need to upgrade, 
but Automedia.com points out 
the HEMI V-8 generates 
“pavement-wrinkling torque, 
accelerative rush and a sensu-
ous soundtrack.” 

Consumer Reports also not-
ed the Charger’s interior is 
“much more pleasant” and that 
its Uconnect touchscreen info-
tainment system is a “much 
easier interface to use than 
cross-town rival Ford’s MyFord 
Touch system.” 

Automedia.com said the 
Charger’s interior was impres-
sive with its “ear-pleasing quiet-
ness.” 

“What noise does filter 
through is carefully tuned for 
sound quality, and who doesn’t 
want to hear that lovely HEMI  
V-8 at work?” Automedia.com 
asked. 

Chrysler launches 

new ads for 300 

A New York Times review of 
the Chrysler 300 proclaims that 
the all-new 2011 sedan is more 
competitive in terms of refine-
ment, features and standard 
powertrain. 

The Times review comes just 
as the Chrysler brand launches 
its national advertising cam-
paign for the all-new Chrysler 
300. 

Autoblog.com reported that 
Chrysler’s “Imported from De-
troit” advertising campaign con-
tinues to march on,  and a new 
face has joined the party. De-
troit Lion Ndamukong Suh takes 
the 300 on a trip back to his 
Portland, Oregon roots, Au-
toblog.com said.  

In a new spot called 
“Attitude,” Detroit-born fashion 
designer John Varvatos reflects 
on the inspiration for his cloth-
ing, Autoblog.com reported. 
Varvatos and Suh are just two-
thirds of the team advertising 
the new 300, the website said. 
Joining this group later this 
summer will be Dr. Dre, who will 
take the 2012 Chrysler 300S 
and hit the streets of Los Ange-
les, Autoblog.com reported 

The bold, boxy lines of the 
previous generation 300 are 
replaced with a refined, soft-
shouldered look; the extremely 
high beltline seems less pro-
nounced and the turret-like cab-
in has been lightened up with 
larger windows, the New York 
Times review said. 

Fun-to-drive  Fiat  500 gets  not iced  
The 2012 Fiat 500 hatchback is the newest and arguably the cut-

est small car on the market, the Associated Press reports, with fed-
eral government fuel mileage ratings that are at the top of the sub-
compact class. 

“The 500 has delightful handling and a fun-to-drive personality,” 
the AP review said. “In Sport trim with sport suspension and 16-
inch, grippy tires, the 500 travels city streets with aplomb and takes 
to highways with determination.” 

An Edmunds Inside Line editor said people kept smiling at the 
vehicle as it traveled around Los Angeles. Inside Line said the 500 
“is actually a blast to drive . . . it’s so go-karty and you get the get-
up-and-go when you need it.” 

New car shopper Alessandro Bari of Naples, Fla. told the News-
Press, "If you drive one of these cars, you know why you want one," 
after test-driving a Fiat 500. “I like the fuel economy and there is 

tons of space inside.” 






